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The Competition Commission launches a Market Study into 
the Pharmaceutical Sector in Mauritius - (MS004) 

The Executive Director of the Competition Commission (CCM) has launched a market study to examine 

the state of competition in the pharmaceutical sector in Mauritius by virtue of its powers under Section 

30(h) of the Competition Act 2007. 

The market study responds to certain indications that competition in the pharmaceutical sector in 

Mauritius may not be working effectively to the benefit of consumers and the health sector in general.  

In particular, the study will look into the regulatory framework governing pharmaceutical trade in 

Mauritius and the ease of entry of generic alternatives to existing pharmaceutical drugs/products for 

human consumption on the market.   

In spite of Mauritius being an upper middle-income country, access to health services has been a high 

priority for the country.  The public health sector provides free health services to all.  As at 2011, general 

government expenditure on health represented 9.7% of the total expenditure1.  Within the 2010-2011 

periods, the value of total import for medicinal and pharmaceutical products increased from MUR 2.940 

billion to MUR 3.918 billion2.   

Kiran Meetarbhan, the Executive Director of the CCM said: “Improving healthcare in a developing 

country presents a complex challenge to any national community.  Effective access to medication is a 

sine qua non condition of a well-functioning healthcare system.  Measuring by the standards of the 

World Health Organization, access to medicines depends on the following four factors: 

 Rational selection and use of medicines  

 Affordable prices  

 Reliable health supply systems  

 Sustainable financing  

                                                           
1
 World Health Organisation, Global Health Repository, Mauritius Statistics 2002 - 2011, available from 

http://apps.who.int/gho/data/node.country.country-MUS  
2
 Statistics Mauritius, Digest of External Trade Statistics Year 2011, Table 19, p.46. 

mailto:info@ccm.mu
http://apps.who.int/gho/data/node.country.country-MUS


It is in this respect that the CCM has embarked on a market study to examine the existing regulatory 

framework for this sector, their effects on competition, and advise accordingly as to any appropriate 

change.  Dynamic competition in the pharmaceutical sector is especially critical for the health sector, as 

it ensures both access by patients to potentially cheaper, yet safe and effective alternatives to patented 

medication, and value for money for healthcare expenditures by the end-consumers, namely individuals 

and the government services in general.” 

Unlike an investigation which is concerned with specific restrictive business practices, a market study 

has a wider reach and represents a valuable instrument that can outline all aspects of competition 

within a particular sector, including any impact that government policy may have on the competitive 

dynamics of the sector.  The pharmaceutical sector in Mauritius, being a highly regulated sector, the 

market study aims to inform the government and the public in general of the competitive process within 

this market and to recommend possible improvements.   

As part of its information gathering process, the CCM will be engaging with both public and private-

sector stakeholders within the pharmaceutical market.  The general public is also encouraged to put 

forward their views relevant to this market study to the CCM.  The CCM relies on a positive and 

constructive collaboration from all the different stakeholders.     

End of Media Release 

Background for editors:   

The Competition Act  
The Competition Act 2007 came fully into effect on November 25th 2009, and is enforced by the 
Competition Commission, the CCM.  Part III of the Competition Act 2007 provides for the different types 
of restrictive business practices which the Executive Director may investigate into and against which the 
Commission may take relevant action, including the imposition of financial penalties.  A market study, by 
contrast, is not an investigation into a restrictive business practice but a general study conducted under 
Section 30 of the Competition Act 2007 in order to assess the effectiveness of competition in individual 
sectors of the economy.  
 
Pursuant to the Executive Director’s powers to undertake general studies under section 30(h) of the Act, 
the Executive Director may –  
  

(a) make a specific request for information from any enterprise or groups of enterprises; 
(b) invite relevant persons to attend the office of the Executive Director for an interview; 
(c) request for written explanations or otherwise as required for the purposes of the issue at hand; 

or 
(d) conduct a  visit to a locus or site, whether accompanied or not by officers of the Commission. 

 

For further information, please see the CCM’s website at www.ccm.mu.  
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