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MEDIA RELEASE 

  Date: 17/04/2017 

  Investigation 
Ref: CCM/MS/005 

The Competition Commission launches a market study into the 

construction industry in Mauritius (MS005) 

The Executive Director of the Competition Commission (‘the Executive Director’) has launched a market 

study to examine the state of competition in the construction sector1  in Mauritius by virtue of his powers 

under the Competition Act 2007 (the Act).  Section 30(h) of the Act provides that the Executive Director 

shall undertake general studies on the effectiveness of competition in individual sectors of the economy 

in Mauritius.  

As it is the case in many countries, the construction sector is a key driver of economic growth and a major 

source of employment and income in Mauritius. In addition, the sector contributes to providing key 

outputs in terms of public infrastructure, private buildings and housing facilities. It is, therefore, important 

to ensure that development of the sector is not constrained by regulatory or other market conditions that 

may limit competition amongst the market players.   

The aim of the market study is, therefore, to understand (and publicise) the current conditions of 

competition in the local construction industry and to come up with recommendations to address 

competitions concerns identified, if any. The study is not an investigation into potential restrictive 

business practices.   

The main focus of the study is to assess whether there are potential barriers to entry or constraints to the 

process of competition in the various markets within the construction sector that may be arising from the 

current regulatory framework, market structure or conduct of the players in the industry.  In this regard, 

the following aspects that characterize the construction industry will be reviewed: 

                                                           
1 The Competition Commission is also participating, together with South Africa, Swaziland, Kenya, Namibia, Malawi, 
Gambia and Gabon, in one of the African Competition Forum’s cross-country sectoral study project on the 
construction industry. 
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(a) norms and standards; 

(b) registration process of contractors and consultants; 

(c) degree of concentration and vertical linkages; 

(d) pricing of construction materials and professional services; 

(e) public procurement process; and 

(f) State interventions in form of taxes, subsidies or otherwise.  

 

   

Mr. Deshmuk Kowlessur, the Executive Director said: “Currently providing some 50,000 jobs and 

contributing to around 5% of our GDP, the construction sector plays a very important role in the 

development of Mauritius. By ensuring that markets are working well, all the stakeholders in the industry 

tend to benefit.  Competition creates more business opportunities, resulting in more income and 

employment. Households and businesses benefit from lower housing and infrastructural costs.  Moreover, 

competitive public procurement process brings value for money and saves tax payers’ money. Ultimately, 

the economy at large tend to benefit.  A proper review of the conditions of competition in the local 

construction would enable the CCM to come up with recommendations to improve efficiency in the market.  

I would, therefore, urge all stakeholders to provide us with their valuable views/comments in this regard.”   

In the context of this market study, the CCM will work closely with both public and private sector 

stakeholders within the construction industry to gather information and their views on the above matter. 

The general public is also encouraged to put forward their views relevant to this market study to the CCM. 

The CCM relies on a positive and constructive collaboration from all the different stakeholders.   

 

End of Media Release 

Background for editors:  

The Competition Act  

The Act came fully into effect on November 25th 2009, and is enforced by the CCM.  Part III of the Act, 

define restrictive practices, against which the Commission can take action and in some cases impose 

financial penalties.  This ‘market study’, by contrast, is not a formal investigation of restrictive practices, 

but a general study conducted under Section 30 of the Act. 

The Competition Commission Rules of Procedure 2009 empower the CCM to make specific requests for 

information or written explanations or otherwise visit the premises of companies which may be involved 

in the general studies. However, we cannot take remedial action nor impose financial penalties.   The 

Commission can, however, make formal recommendations to Government if it believes that policy could 

be changed to make competition more effective. 

For further information, please see the CCM’s website at www.ccm.mu.  

http://www.ccm.mu/

