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ACQUISITION OF MONOPRIX BY WINHOLD LTD (WINNER’S) – CLOSURE OF 

ENQUIRY 

 

In August 2017, the Competition Commission of Mauritius (‘CCM’) launched an enquiry into the 

acquisition by IBL Ltd, through Winhold Ltd (‘Winner’s’), of 90.96% shares in Compagnie des Magasins 

Populaires Ltee (Monoprix) (‘CMPL’) (the transaction). 

Winhold Ltd operates the Winner’s supermarket chain and CMPL operates supermarkets under the name 

of Monoprix. The CCM was concerned that the transaction may lessen competition given that Winner’s, 

one of the leading supermarkets in Mauritius was acquiring one of its competitors, Monoprix, and IBL Ltd 

may be active in other markets related to sales of daily consumer goods or fast-moving consumer goods, 

which may lead to vertical concerns.  

The enquiry was conducted in light of the merger control provisions of the Competition Act 2007 (the 

‘Act’). Among others, the Act lays the following requirements for a transaction to be reviewable under the 

merger control provisions: 

1. the transaction must qualify as a merger situation; 

2. the enterprises party to the merger situation must meet the applicable statutory market share 

threshold; and 

3. the merger situation, if any, must have resulted in or would likely result in a substantial 

lessening of competition.  

The transaction between Monoprix and Winner’s is likely to qualify as merger situation within the 

meaning of the Act. Therefore, the CCM assessed whether the merger meets the market share threshold 

set under the Act. 

Competition among supermarkets may occur both at national level and within the geographical area 

where the outlet of the supermarket is located. Therefore, the market assessment was both at national 

level and at the level of specific locations where the supermarkets of Monoprix and Winner’s operate. 
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At the national level, the combined market share of Monoprix and Winner’s are unlikely to meet the 

market share threshold of 30% set under the Act for the merger to be reviewable. In addition, it has been 

found that the overlap between the activities of Winner’s and Monoprix is limited as they serve, to an 

appreciable extent, different customer segments. 

At the level of specific locations where Monoprix operates, the CCM had certain concerns with regards to 

the region of Cascavelle/Bambous, where Monoprix and Winner’s are the closest supermarkets. In that 

specific region, their activities may represent significantly more than 30% of supermarket activities, 

meeting the market share threshold for the merger to be reviewable.  

Therefore, in relation to the region of Cascavelle/Bambous, the merger was likely to meet the market 

share threshold set under the Act. As such, the CCM assessed whether there are grounds to believe that 

the merger may significantly lessen competition in that region. However, following analysis it has been 

found that the merger is unlikely to significantly lessen competition in that region. The merger will not 

significantly increase the market power of the merged entity in that region and is unlikely to give the 

merged entity market power to increase price.  

Although Winner’s and Monoprix are competitors, they are not considered very close competitors. 

Following analysis, it has been found that substitution between the supermarkets of Monoprix at 

Cascavelle and Winner’s at Bambous is low, indicating that the merger is unlikely to increase the ability of 

the merged entity to raise price.   

Additionally, the market seems to be dynamic as evidenced by the growth of several relatively new 

supermarkets; meaning that Winner’s and Monoprix will remain constrained by the threat of new 

entrants in that region.  

Based on the findings of the enquiry, the Executive Director of the CCM therefore concluded that this 

merger is unlikely to lead to substantial lessening of competition in any market. Therefore, the enquiry 

was closed. 

The Executive Director of the CCM said: 

‘Merger control is very important to ensure that markets remain dynamic and competitive, working for 

the betterment of the economy and consumers. Most mergers do not raise competition concerns. But, it is 

important for the CCM to assess mergers which involve important players to make sure that it will not give 

rise to competition concerns, the more so that mergers might result in long term changes in the structure 

of markets.  

Where a merger gives rise to competition concerns, the CCM will not hesitate to impose appropriate 

remedies. Therefore, we reiterate the importance for parties to notify their merger to the CCM, specially 

when they have important market shares. Otherwise they take unnecessary risks which pose uncertainty 

to the merger. 

Given that both Winner’s and Monoprix are important supermarkets in the landscape of Mauritius, it was 

important for the CCM to assess whether the merger may impede competition and be detrimental to 

consumers.  



However, for this particular merger we found that although this merger will change the market structure 

of supermarkets to some extent, it is not to an extent to be able to significantly lessen competition. 

Therefore, the matter does not warrant the intervention of the CCM. 

We assessed various scenarios in various potential markets, at both national level and specific locations 

where Monoprix operates and found that the merger is unlikely to give rise to competition concerns, and 

in particular unilateral effects. Unilateral effects arise when a merger gives the merged entity market 

power to increase price profitably with weaker competitive constraint than before the merger.  

Therefore, given that the merger does not give rise to significant competition concerns, the enquiry was 

closed.’ 

 

End of media release 

  

 

 

 
 


