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CCM PUBLISHES ITS PRELIMINARY REPORT FOR THE CEMENT MARKET STUDY 

 

The Competition Commission (CCM) has today released its preliminary report of the new study of the 

market for cement (the study) launched on 06th April 2012 for further consultation and comments.  The 

preliminary report is available on the website1 of the CCM. 

The study highlights the existence of potential barriers to entry and assesses the competition concerns 

in the cement market, which was fully liberalized in July 2011.   

The study reports that the demand for cement in the local market revolves around 650,000 metric 

tonnes a year and that the two cement operators, Holcim (Mauritius) Ltd and Lafarge Cement 

(Mauritius) Ltd, have more than the required capacity to meet the local demand for cement.  It is also 

reported that the business model of a potential new entrant, Binani Cement (Mauritius) Ltd, is based on 

its ability to tap both the domestic and international market for the supply of cement.   

The projects of the two incumbents for producing blended cement are expected materialise in the near 

future.  However, the price difference between the currently marketed Ordinary Portland Cement and 

the blended cement is not expected to be significant.  From the incumbents’ perspective, the blended 

cement will be a more ecological product and better suited for small scale private construction projects.         

This study finds that potential barriers to entry and expansion may result inter alia from the size of the 

domestic market, administrative constraints, the current environmental regulatory framework and the 

unavailability of local additives for the production of blended cement.    

Regarding the effectiveness of the current pricing mechanism, the study reveals that though prices do 

not seem to be excessively higher when compared to the cost of imports, the inherent risk of prices 

being artificially inflated is high in this concentrated market.  The different degrees of concentration in 
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other markets for cement and the lack of an international benchmark price in this industry renders an 

international price comparison for the supply of cement difficult.  

Dr Sean Ennis, Executive Director, said: 

“The cement market was liberalised more than a year ago. Since that time, prices have increased on 

several occasions. Concern has been expressed about these price increases; a concern shared by the 

CCM. The CCM has assessed the available evidence and found that there appears to be a cost basis for 

these particular price increases. Going forwards, the key is to focus on achieving long term gains. The 

study highlights the potential ways to ensure entry and innovation in this market can occur.  Entry will 

be crucial to establishing a fully competitive environment”  

The CCM invites comments from interested parties on the preliminary report and more generally on the 

conditions of competition in the cement market by 21st September 2012. 

 

Background for editors:   

The Competition Act 2007 came fully into effect on November 25th 2009, and is enforced by the 

Competition Commission of Mauritius, the CCM.  Part III of the Competition Act 2007, defines restrictive 

practices, against which the Commission can take action and in some cases impose financial penalties.  

 

A market study, by contrast, is not a formal investigation of restrictive practices, but a general study 

conducted under Section 30 of the Act which empowers the Executive Director of the CCM to undertake 

general studies on the effectiveness of competition in individual sectors of the economy.  

 

The objective of a market study is to understand (and publicise) conditions of competition in a sector 

and the reasons for any lack of competition, and if necessary to recommend action by Government. Our 

focus is necessarily solely on competition. The CCM has no authority or expertise to investigate 

environmental matters, for example, or any alleged breaches of law other than the Competition Act. It 

would be for the Government to take such wider concerns into account when considering any 

recommendations we might make.  

 

For further information see the CCM’s web site at www.ccm.mu.  
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