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CCM LAUNCHES A FOLLOW UP STUDY OF THE CEMENT MARKET IN MAURITIUS  

 

On 7th of April, 2011, the Competition Commission of Mauritius (CCM) completed a study of the 

cement market in Mauritius.  The day after, i.e. on April 8th 2011, the Cabinet of Ministers 

agreed, inter alia, “to the liberalisation of the importation, production, export and the price of 

cement with effect from July 2011 with a view to allowing new players to enter the market and 

making it more competitive.”   

While the CCM welcomed Government’s decision to liberalise the market of cement, the 

Commissioners of the CCM in their advice to the Government dated 1 July 2011 expressed 

concern that risk of insufficient competition exists in the cement market until new suppliers are 

operational.  They, inter alia, recommended that government should ensure that there is 

adequate space available at the port together with other enabling environment to ease new 

entry into the market. 

Some 9 months after this market has been completely liberalized by the Government, the CCM 

finds on one hand entry has still not occurred and on the other hand price of cement has been 

on the upward trend.     

The CCM has today launched a follow up study of the cement market to better understand the 

current conditions of competition, including potential barriers to entry and to come up with 

further recommendations to the Government to make the market more competitive.  As part of 

this follow up study, the CCM will  release prepare a report and hold public hearings to listen to 

the various stakeholder on issues related to cement sector.  In the light of the report and public 

hearings, the Commissioners of the CCM may choose to make recommendations to the 

Government.  
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Dr Sean F. Ennis, Executive Director of the CCM, said: “well-functioning and competitive 

markets are important in achieving economic growth and keeping costs low.  Cement as part of 

the larger construction industry provides vital inputs across the economy and a competitive 

cement market is crucial for economic growth.” 

 

Background for editors 

The Competition Act 2007 came fully into effect on November 25th 2009, and is enforced by the 

Competition Commission of Mauritius, the CCM.  Part III of the Competition Act 2007, defines 

restrictive practices, against which the Commission can take action and in some cases impose 

financial penalties.   

A market study, by contrast, is not a formal investigation of restrictive practices, but a general 

study conducted under Section 30 of the Act which empowers the Executive Director of the 

CCM to undertake general studies on the effectiveness of competition in individual sectors of 

the economy.   

The objective of a market study is to understand (and publicise) conditions of competition in a 

sector and the reasons for any lack of competition, and if necessary to recommend action by 

Government.  Our focus is necessarily solely on competition.  The CCM has no authority or 

expertise to investigate environmental matters, for example, or any alleged breaches of law 

other than the Competition Act.  It would be for the Government to take such wider concerns 

into account when considering any recommendations we might make. 

For further information see the CCM’s web site at www.ccm.mu  
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