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CCM PUBLISHES THE EXECUTIVE DIRECTOR’S REPORT FOR THE CEMENT MARKET 

STUDY 

 

The Competition Commission (CCM) has today released the Executive Director’s report of the new study 

for cement market (the study) launched on 06th April 2012.  A preliminary version of this report was 

made public on 4th September 2012 for further consultation.  After incorporating the comments 

received from various stakeholders of the cement industry, the Executive Director’s report has been 

finalised and is now available on the website1 of the CCM. 

The purpose of the study was to review the conditions of the cement market following its liberalisation 

in July 2011, identifying potential constraints on competition and to suggest remedies, if any, to render 

the market more competitive.  The study concentrated on three main aspects of the cement market 

namely new entry and expansion, prices and innovation. 

As per the study, the cement market remains highly concentrated with only two cement operators 

which have the capacity to supply the entire domestic market.  The Executive Director’s report highlights 

that “this does not necessarily indicate that the domestic industry cannot accommodate new players” 

but that “it would rather imply that new entrants have to successfully capture a significant share of the 

market from the incumbents”.   

Dr Sean Ennis, Executive Director, said: “This study highlights that new entry is crucial in establishing 

a fully competitive cement market.  It also recognises however that new entry may take time due to 

the planning, investment and administrative procedures required from a new entrant. To the extent 

that administrative procedures can be speeded up while still achieving their policy objectives, entry 

would be encouraged. Substantial progress has been made recently on this front, with the 

establishment of the permanent Environmental and Land Use Appeal Tribunal. The CCM shall 

maintain the cement market under close monitoring for any behaviour which may constitute a 

breach of the Competition Act”.  
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The Executive Director’s report was submitted to the Commissioners of the CCM on 15th October 

2012. 

Background for editors:   

The Competition Act 2007 came fully into effect on 25th November 2009, and is enforced by the 

Competition Commission of Mauritius, the CCM.  Part III of the Competition Act 2007, defines restrictive 

practices, against which the Commission can take action and in some cases impose financial penalties.  

 

A market study, by contrast, is not a formal investigation of restrictive practices, but a general study 

conducted under Section 30 of the Act which empowers the Executive Director of the CCM to undertake 

general studies on the effectiveness of competition in individual sectors of the economy.  

 

The objective of a market study is to understand (and publicise) conditions of competition in a sector 

and the reasons for any lack of competition, and if necessary to recommend action by Government.  Our 

focus is necessarily solely on competition.  The CCM has no authority or expertise to investigate 

environmental matters, for example, or any alleged breaches of law other than the Competition Act.  It 

would be for the Government to take such wider concerns into account when considering any 

recommendations we might make.  

 

For further information see the CCM’s web site at www.ccm.mu.  
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